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Who is First 5 California?

Celebrating 25 years
Helping children 0-5 receive the best start in life
Trauma-informed, healing-centered, and culturally-responsive

In partnership with 58 county commissions in California



First 5 California’s Audacious Goal

In a generation, all children 0-5 will have
the safe, stable, nurturing relationships and
environments (SSNRES) necessary to
achieve healthy development.
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Proposition 10 (1998) S

Exhibit 1: First 5 California Children and Families
Commission Funds—Allocation of State Portion

First 5 California State

e California Children and Families Act Commission 20%

Administration 1%

4 Unallocated 2%

E. _— Research and Development 3%
s — Child Care 3%

e 50-cent tax on tobacco products
e 80% of revenue allocated to 58 counties

e Allocations based on annual birth rate

— Education 5%

~_ Mass Media
Communications 6%

e 20% is allocated to the state
o F5CA gives half of it's 20% to Counties

First S County
Commissions
80%

o Final effective split is 90% Counties / 10% State

Source: Health and Safety Code Section 130105



County Partnership

Small Population

County Funding IMPACT 2020 Home Visiting
Augmentation

e $125 million investment

e $20 million investment (2023 - 2027) e $24 million investment
(2021 to 2025) e Enhancing early learning (2022 to 2025)
e Supports 21 counties quality and resources e Supports 50 counties

e Professional development



Other Statewide Programs

What To l)‘u
When Your Child Gets Sick

Kit for New Parents Dual Language Learners Early Math Project
Over 5.4 million distributed $20 million pilot program STEM resources for
from 2017 to 2022 parents and educators

And many other programs including
Imagination Library, Tobacco Education and Cessation & Refugee Family Support
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Stronger Starts
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e Launched spring of 2023

e Address adverse childhood
experiences (ACEs) and toxic
stress response

e Equips caregivers with tools
and resources

e Part Dr. Nadine Burke Harris’
vision for CA to lead the
nation in addressing ACEs

" Together, you‘c_:'nd_ - S
“ your pediatrician -
¢ _can stop toxic stress.

‘“

As kids grow, something
called toxic stress could
be growing too.




Adverse Childhood Experiences (ACEs) LI

In California, nearly two million children are affected by ACEs, putting them at risk for health,
behavioral and learning problems. 62.3% of adults have experienced at least one ACE.

Abuse

Meglect

Household
Challenges
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000

Physocal Emotional Sexual

Physical Emotional
Mental Intimate Parental Incarceration Substance
liiness Partner Separation Misuse or

Violence or Divorce Dependence
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"Adverse childhood experiences are the
sm le greatest unaddressed publlc
alth threat facing our nation today."

- Dr. Robert B/o Kk, Former Pre
" American Acadenm % of'gea/ /a r/cé



FIRS 19

The Health and Economic Impact of ACEs L

Heart Disease Smoking
Stroke Heavy
Annual Cost of Drinking
Cancer ACEs in the U.S. "
Overweight &
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Asthma TRILLION Use TRILLION

Anxiety ] ]
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Kidney Disease
Violence Every Year
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Campaign Development [2FRSTS

Research Informed Every Step

r————————

2021 Early Spring Fall Early June May
2022 2022 2022 2023 2023 2024
A N "D . . —
A y ____/ ____J /4

Discovery  Formative Brand & Baseline  Comms Check Stronger Campaign

& Subject Research Creative Statewide (n= 137) Starts Evaluation
Matter Expert (5= 49) Concepts Survey Campaign (n=696)
Consultation Testing (n= 656) Launch

(n=42)






Top-Level Achievements from Evaluation

2 4x 9 ‘]}% Zj']'x
O.
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Increased Knowledge Increased Belief Increased Action
of “Toxic Stress” (from 22% to Learning about toxic stress is of caregivers looking for how to
74%) relevant to their lives help children manage trauma, avoid

toxic stress (from 20% to 67%)
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Stronger
Starts
Father

Focused

Initiative
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http://drive.google.com/file/d/1w_ouidQWJobyBjQB0t49Z29mYMd-bqfn/view

Father Focused Initiative
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Messaging and Partner Resources

cccccccc

Dads can protect
against toxic stress

Mare dads arw chatlergeg ohd e of fatherhood wih rew
witys of GVIng SUPEON And Creeting emational Connection
By haring mone lowve, attention, and aecton with kids at an

arly 3ge. dads 31 PeiDnG 10 Drevent towc eSS and GVng
et CHAren & SOnger Sant

Website

THIS IS HOW

DADS
DO IT

WITH HOST
Dr. Angelo Williams

Podcast

[C2RRSIS

Fathers in Focus

Undo: J JJ‘LL T J
Foth (-)1 dhood De

Research Publication






Raise CA Strong

Campaign Goal

Increase public interest and awareness of the childcare affordability and accessibility
crisis in California to influence investment in programs and infrastructure.

Strategy

Build a movement to increase urgency to solve California’s childcare crisis and
improve how childcare works for families and businesses throughout CA through
long-game investment in public education and will-building.
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Raise CA Strong Partner Resources oo LIEHRI2

Insights Report & Advocacy Tool Partner Messaging Toolkit Educational Website
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THE CHILDCARE CRISIS
IN CALIFORNIA

THE SECRET T0
SUCCESS?
CHILDCARE.

& 5 PATHWAYS FOR CHANGE I Il
CALIFD i
k.
AN ArFURL | ,
PRI DCAF E =
93%
!
' Cll'l MFBM! cmwcanr.
g L
-:
PRRCHTS 643 BRLNLLY S ‘J )
SWNIES AT IRETIVATES -
i T w2 i A = o -
Ak == ! \4 CHILDGARE IS A SMAART :
I . il | "
[ o— EET Y ORI FUTVRY =am : { »
WA £ AT AT EOMG 0OM. ﬁ = b d
I A *&



Thank you!

A\ RESCUE
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